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WHAT WE DO
KVH is a coalition of individuals and organizations working 
together to improve the health of ALL Kentuckians.

Conduct policy analysis
Provide public education
Facilitate collaborative 

partnerships 
Raise the voices of 

Kentuckians to inform 
responsive health 
policy

https://vimeo.com/145929555
https://vimeo.com/145929555
https://vimeo.com/134948026
https://vimeo.com/134948026


KENTUCKY HEALTH

What got approved

Implications for Kentucky

Strategies pre-approval

Lessons learned

Strategies post-approval



WHAT GOT APPROVED
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Creates a work/volunteer 
requirement for most adults

Requires premiums or co-pays for 
most adults

Establishes four lock-out periods

Eliminates dental, vision, NEMT as 
basic benefits for many adults

Creates three additional accounts to 
manage

Penalties for ER misuse and missed 
appointments

Eliminates retro-active coverage for 
most adults

Requires working adults to enroll in 
employer coverage

Establishes a “medically frail” and 
other “good cause” exemptions

Includes “on ramps” to re-enroll with 
health or financial literacy courses 
and testing

Enforces a 10-day reporting period 
for changes in income or work status



IMPLICATIONS FOR KENTUCKY
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Changes coverage for more than 
1.2 MILLION Kentuckians

Threatens coverage for 500,000 
Medicaid expansion members

Nearly 100,000 eligible Kentuckians 
are estimated to lose coverage

Reduces access to medically 
necessary services

Adds penalties, barriers & 
complexity for consumers

Strains the healthcare safety-net

Increases administrative cost & red tape



STRATEGIES PRE-APPROVAL

“Drumbeat” messaging

Waiver task force

Plain language materials

Community forums

Press conferences

Toolkit for op-eds, 

testimony & comments

Mapping gains and losses

Story-banking

Earned media



EDUCATING CONSUMERS, PROVIDERS, & POLICYMAKERS



COLLECTING COMMENTS



RAISING VOICES

https://vimeo.com/134948026
https://vimeo.com/134948026


MESSAGES THAT RESONATE

No one is exempt from the confusion or complexity

This is not a debate over the merits of work

You have to be healthy to work, keep or find a job

We’re creating big government to cover fewer people

People doing everything right will fall through the cracks



LESSONS LEARNED

Raise awareness and change the narrative

Let policymakers know you’re watching

Make it easy for people to comment

County-level data gets noticed

Combine data with stories



MONITORING THE IMPACT

Re-purposing our Feedback Loop

Online reporting tool

Surveys for consumers, 
assisters, and providers

Focus groups with consumers, 
assisters & CHWs

Story-banking to put a face to 
each new requirement and 
penalty

Creating a Public Dashboard
 Map of barriers and stories 

by county 
 # and types of barriers -

resolved and unresolved
 Published online monthly
 Used by advocates and 

consumers who sit on 
various advisory boards



Questions?
emily.beauregard@kyvoicesforhealth.org

mailto:Emily.Beauregard@kyvoicesforhealth.org

