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Flexible and straightforward Goal
•Protect health care.



No Repeal Without Replace
• Not really a sexy message, but definitely something that stuck.

Then Trump did release his  plan…





Repeal is Repeal
•And they have offered nothing that makes any of 
their plans acceptable.



Digital Advertising Campaigns
• We generated over 25,000 actions, not including social engagements



Digital Advertising Campaigns
•Lessons learned:
•People are much more 

responsive to values-
based messages
• “this is a lie, Medicaid is 

not helping me take care 
of my parent!” versus 
“we should never cut 
services for the elderly or 
people with disabilities!”



Let your supporters CTOA
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Facebook-specific Tactics
•Facebook Filters

•Storytelling



Health Care 

Intersections



Health Care Intersections
• In it together.



David vs. Goliath


